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QUICK TIPS 
(--THIS SECTION DOES NOT PRINT--) 

 
This PowerPoint template requires basic PowerPoint 
(version 2007 or newer) skills. Below is a list of 
commonly asked questions specific to this template.  
If you are using an older version of PowerPoint some 
template features may not work properly. 
 

Using the template 
 

Verifying the quality of your graphics 
Go to the VIEW menu and click on ZOOM to set your 
preferred magnification. This template is at 100% 
the size of the final poster. All text and graphics will 
be printed at 100% their size. To see what your 
poster will look like when printed, set the zoom to 
100% and evaluate the quality of all your graphics 
before you submit your poster for printing. 
 
Using the placeholders 
To add text to this template click inside a 
placeholder and type in or paste your text. To move 
a placeholder, click on it once (to select it), place 
your cursor on its frame and your cursor will change 
to this symbol:         Then, click once and drag it to 
its new location where you can resize it as needed. 
Additional placeholders can be found on the left 
side of this template. 
 
Modifying the layout 
This template has four 
different column layouts.  
Right-click your mouse 
on the background and  
click on “Layout” to see  
the layout options. 
The columns in the provided layouts are fixed and 
cannot be moved but advanced users can modify any 
layout by going to VIEW and then SLIDE MASTER. 
 
Importing text and graphics from external sources 
TEXT: Paste or type your text into a pre-existing 
placeholder or drag in a new placeholder from the 
left side of the template. Move it anywhere as 
needed. 
PHOTOS: Drag in a picture placeholder, size it first, 
click in it and insert a photo from the menu. 
TABLES: You can copy and paste a table from an 
external document onto this poster template. To 
adjust  the way the text fits within the cells of a 
table that has been pasted, right-click on the table, 
click FORMAT SHAPE  then click on TEXT BOX and 
change the INTERNAL MARGIN values to 0.25 
 
Modifying the color scheme 
To change the color scheme of this template go to 
the “Design” menu and click on “Colors”. You can 
choose from the provide color combinations or you 
can create your own. 
 
 
 
 

 
 

 

QUICK DESIGN GUIDE 
(--THIS SECTION DOES NOT PRINT--) 

 
This PowerPoint 2007 template produces a 36”x48” 
professional  poster. It will save you valuable time 
placing titles, subtitles, text, and graphics.  
 
Use it to create your presentation. Then send it to 
PosterPresentations.com for premium quality, same 
day affordable printing. 
 
We provide a series of online tutorials that will 
guide you through the poster design process and 
answer your poster production questions.  
 
View our online tutorials at: 
 http://bit.ly/Poster_creation_help  
(copy and paste the link into your web browser). 
 
For assistance and to order your printed poster call 
PosterPresentations.com at 1.866.649.3004 
 
 

Object Placeholders 
 

Use the placeholders provided below to add new 
elements to your poster: Drag a placeholder onto 
the poster area, size it, and click it to edit. 
 
Section Header placeholder 
Move this preformatted section header placeholder 
to the poster area to add another section header. 
Use section headers to separate topics or concepts 
within your presentation.  
 
 
 
Text placeholder 
Move this preformatted text placeholder to the 
poster to add a new body of text. 
 
 
 
 
Picture placeholder 
Move this graphic placeholder onto your poster, size 
it first, and then click it to add a picture to the 
poster. 
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User studies (a.k.a. usability tests) are 
commonly run in both industry and 
research fields to test assumptions 
with live users, simulating the effects 
of those assumptions in the real world. 
 

Even though a tech company can 
identify market needs, it also needs to 
identify its user base and their needs. 
Even if the idea is there, the product 
will never take off if executed poorly. 
The results of user studies will help 
improve your user experience and 
you can treat user studies as a channel 
to communicate with these companies 
what you want from their apps. 

USER	  STUDIES	  +	  WHY	  YOU	  SHOULD	  CARE	  

1.  User Profiling: Who are your users?  
2.  Selective recruitment: Total? What  

% of each group do we represent? 
3.   Identify Key Points: What do you 

want to observe or receive data for? 
4.  Scenario Design: Under which 

scenarios will users use your app? 
5.  Paperwork: What forms will you 

need (i.e. consent form)? Checklists 
for proctors? Instructions? Pre- and 
Post-Study Questionnaires for users? 

6.  Pilot Test: One practice run-through, 
to account for timing, logistics, etc. 

7.  Testing: How would you like to test 
(i.e. A/B Testing, recorded, etc.)? 

8.  Post-Testing: Compile, transcribe 
and analyze results (sometimes with 
additional software) 

9.  Take Action: Action varies depending 
on results and product 

RECIPE	  FOR	  A	  USER	  STUDY	  

“THE PETER APP” 
 

YOUR USERS: 
•  Wellesley Students + Faculty 
•  Other: MIT students, frequent party-goers + guests 
 
KEY POINTS/PURPOSE: What features would Peter riders want in The Peter App? 
- Live map with real-time updates? - Estimated time of arrival? - Estimated duration? - 
Checking in with friends? - Full/Empty Bus Indicator? - Multiple buses for certain times?  
 
SCENARIOS FOR RIDING THE PETER: 
 
 
 
 
 
 
 
 

SOME USER FEEDBACK: 

CONDUCTING	  A	  USER	  STUDY	  FOR	  A	  SAMPLE	  APP	   CONSIDERATIONS	  

SHOULD WE INCLUDE THESE FEATURES? 
•  How many users are expressing these 

problems/needs/wants? 
•  How urgent are they?  
•  How easy are they to implement? 
•  What are the available resources? 
 

HOW DO WE INCLUDE THESE FEATURES? 
•  What do users expect? (UX) 
•  How do these features fit into the user 

flow? Streamlined? Intuitive? 
i.e. If you click on a traveling bus,  
can you see an icon of the bus being half-
full so you know how full it is? 

MY	  PERSONAL	  EXPERIENCES	  

NSF-REU Socially Relevant Computing 
•  Address privacy concerns of Facebook 

with an “expiration date” for posts, so 
that they would be automatically 
removed at a given date. 

•  Recruited diverse participants; 
designed questionnaire to grasp their 
Facebook activity, impression of 
privacy online, social media sharing 
habits; gauged reaction to our solution 
to set expectations for execution 

 

Paperless Post: Product Management 
•  In charge of the iPad app pre-launch, 

and so I did a lot of iterative testing 
and debugging for the app.  

•  In the process of refining design and 
the user experience, I administered 12 
user tests to identify what is intuitive 
and what is frustrating for users. The 
results of these tests ultimately 
helped to guide the app version now 
released in the AppStore. 

  
 

User Studies: Designing for the User, not the Product 

Poster	  Advisor:	  ScoE	  Anderson	  
Irene	  Kwok	  ‘14	  

REASONS TIMES 
Going to class Weekday 
Taking a guest back Weeknight 
Going out Weekend 
Meeting up with a friend to travel together Sunday, every two hours 
Going to the airport Holiday Time 

OMW. ETA 1:42 a.m. 

I want to catch the Peter at the Lulu 
stop, and want to know how full the 
bus is when leaving the Chapel stop 
and whether it might skip the Lulu. 

I want to know how 
long buses usually 
stay at each stop. I 
notice that on some 
weeknights, the bus 
at Kendall waits for 
15-20 min. before 
going to STUD. 

I want to catch 
my friend at 

another stop on 
the same bus. 

I want to know when the 
6PM bus actually arrives at 
STUD due to rush hour. 


