WELLESLEY COMMUNICATIONS BRIEF: 
Date: 
This brief is about:  
This brief is from:
To whom are we talking? Whose attention must we capture? Whose interest must we hold? 
How do we want our audience to respond to our communications? What do we want them to think about Wellesley?
Why might our audience not respond to our communications the way we want? What are the hurdles to “connecting” to this audience in a significant way?  
How are we going to persuade these people?  “Move” them? 
What are the mandatory’s? 
· Timing  
· Budget parameters
· Quantity
· Postage type
· Signer, if any

· Copy points

